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Pesoerrsens.. Another Great Convention!

The 51% Annual Central Reprographic Association (CRA) Convention and Trade Show was a huge
success. President Steve Zawoyski, Executive Administrator (and first spouse) Shirley Zawoyski and the
entire Board of Directors put together an outstanding session at the Marriott at the Capitol in Austin, Texas.

Thursday morning’s golf tournament at the River Place Country Club included over 40 golfers, who
enjoyed beautiful scenery, atough course, and alot of camaraderie. .

On Thursday night, we headed down to Austin’s famous 6™ Street for dinner at
Carmelo’s, followed by a show at Ester’ s Follies, which was easily one of the
highlights of the 2006 convention.

Friday morning started bright and early with a breakfast and keynote address from
Mohan Chandramohan of ARC, “Mapping the Future of Y our Business.” The
morning continued with two more educational programs. “ The Competitive
Pressures Driving Architects toward BIM, PLM and DWF Digital Services’ by
Brian Mathews of Autodesk, and “ Taking Consultative Salesto the Next Level” by
John Cronin of PLP.

The Friday afternoon trade show featured 48 display booths and 38 vendorsin the
sold out exhibit area. With products and services ranging from equipment, media,
software, supplies, scanners, financial services, affinity groups and more, there was
something on the floor for everyone.

On Friday night we headed into dinner and our annual Charity Auction. All
proceeds from the 2006 auction are going to the Wounded Warrior Project, which provides aid and
assistance to severely injured service people and their families. This year we hit anew record in charitable
giving, raised $12,275. Of course, much of the success of the auction is due to the unique husband-and-
wife team of John and Carolyn Gross. Even fighting a cold, John did an excellent job as auctioneer, and
Carolyn kept us all honest as auction accountant.

Saturday morning started with the CRA General Business Meeting. Once the business of the day was taken
care of, we were treated to three excellent educational sessions. Mike Tackett of FXWB in Waukegan, 111.
gave an outstanding presentation on color: “ Generate More Revenue with Outdoor Color Display
Graphics.” After that was an eye-opening customer panel discussion, moderated by Vince Pingel, “What
Customers Expect from Reprographers.” Following the customer panel was Ed Joras, Graphtech Systems
in Deerfield, I1l. who discussed “Disaster Recovery . . . Disaster Avoidance,” which is aways atimely
topic.

Our Saturday lunch keynote speaker was Dan Akers of Akers Performance Group. Dan was joined by his
father, Fred Akers, long-time coach of the Texas Longhorns. Dan and Fred discussed “Intentional
Excellence.” Thiswas an outstanding presentation, with one of the key take-away thoughts being, “We
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don’t get what we want, we get what we expect.” Set expectations high, and hold people accountable for
meeting those expectations.

President Steve Zawoyski, along with the Board of Directors, put on afantastic
convention and trade show. The bar has been raised once again. A special thanks goes out
to the Board of Directors. Everyone who serves does it on a volunteer basis, and our
Board goes al-out to ensure that the convention runs like a well-oiled machine. And of
course, our biggest thanks go to Shirley Zawoyski, our Executive Administrator. Without
Shirley, the CRA convention would not be what it istoday.

Tracy Albinson
President, 2007

Charity Auction a huge success!!

Thisyear’sannual CRA Charity Auction raised arecord $12,275 for our president’s chosen charity, the
Wounded Warrior Project. Thank you to all who donated and participated in this year’s auction. The CRA
; = : would like to extend a special thank you to John and : : L ]
Carolyn Gross for their efforts in making our auction such
asuccess. Our auctioneer, John Gross, was not feeling
well that evening | would like to offer him an extra “thank
you” for working the entire auction. Also thank you to the
ladies who helped us show off all the items— Jane
Hosking, Martha Riddell, Diane Bosworth, and Norma Gomez. And of course, thank you to Shirley
Zawoyski for al of her help in making sure everything was done right!

THANKS TO EVERYONE FOR YOUR GENEROUS DONATIONS

Kent Long
Charity Auction Chairman

Top Chells = CRA Style

A big thank you to Shirley Zawoyski and Jane Hosking for arranging the companion'stour in Austin. The
morning began with afew hours of "hands on" instruction in the Whole Foods culinary center. Guided by
their head chef of catering, our group prepared a " Caribbean Nights' themed menu in a state-of-the-art
kitchen. We made several appetizers and entrees including beef empanadas, citrus grilled shrimp skewers,
jerk spiced pork tenderloin and cinnamon brown sugar mashed yams. After the preparations we were able to

sit down together and were served everything we had made, which was exceptionally tasty! Our group was
then led on atour throughout the Austin Whole Foods flagship store. Wow! We were met in each department
by it's specialist who shared with us their passion for what they do and the Whole Foods standards. We
sampled and sampled some more the finest of their products. Our favorites were probably the pastry
department, fresh produce sliced just for us and the gelato counter where we tasted aimost every flavor they
offer! We left with several good recipes and cooking tips, a huge respect for the Whole Foods products and
full bellies. 1t was by far one of the best companion tours yet!

Brianna Long




GOLF WAS FANTASTIC!!!

If you missed this years CRA golf event, you missed afantastic event. The 2006 sponsors helped make
this one of the best scrambles | have attended. The golf tournament was held at the River Place Golf
Course, aprivate club. The River Place was everything you expect from a
championship golf course and more. This hill country course had fantastic
views and elevation changes on every hole and wildlife everywhere (deer,
turkeys, etc). The most disappointed part of the day for me, was the 18th hole.
We were having such agood time that | still wanted to continue playing golf and
not eat lunch! Thanks again for all your support in this years event and look
forward to seeing you in Minneapolis.

Gary Hosking
Golf Chairman

Welcometo the newly elected
CRA board members:

SEAN ROBERTS - Graphic Resour ces and Reproduction, Broken Arrow, OK

Sean is currently Operations Manager for Graphic Resources and Reproduction. Heis aso involved in the
management of their Color and IT Departments. He has a Bachelor of Arts Degree from the University of
Oklahoma and Post Graduate Studies were done at Oklahoma State University and University of Oklahoma
specializing in Organizational Development. Sean is aso serving on the ReproMax Associate Advisory Board.

Rick JELESKY - OCE Wide For mat Printing Systems

Rick began his sales career selling corrugated packing for Champion International for six years. His career in
document management began following this position when he worked for a Kodak reseller in Indianapolis,

IN. After relocating to Chicago with Lanier Worldwide, Rick sold document management hardware and
software solutions for 14 years for both Lanier Worldwide and Crowe Chizek (a system Integration company).
For the past five years, Rick has managed a sales team with Océ that sells wide format printers and document
management solutions in Chicago, IL. He graduated from DePauw University in 1981, where he met his wife,
Beth. They have been married for 24 years, currently living in Naperville, IL with their two sons.

DON ANDREASON - KIP America

Don graduated from Control Data Institute in Dallas TX and began his career in the Reprographic industry in
1984. He serviced diazo equipment throughout North Americafor Meteor-Siegen. In 1997, he started his sales
career selling large format laminating equipment and supplies for Seal Graphics. In 2001 Don joined KIP
Americawhere heis currently a Regional Sales Manager responsible for sales of wide format printers and
document management systems in Texas, Oklahoma and New Mexico. Don and his wife Lori have three
children; they all enjoy youth sports and outdoor activities. Don feelsit is an honor and a pleasure to serve on
the Board of the CRA and looks forward to working with everyone.




The CRA greatly
appreciates the support

of the 2006 Convention EXHIBITORS CORNER

Sponsors.

Austinisfamiliar country for me. It'sfull of old friends and
well-known places, yet it always surprises me. It's atown that
is aways growing but keeps its identity.

The CRA islike that. (Ah, acomparison. | bet you didn’'t see

THE ° that one coming.) There were several new exhibitors on the
_—pm ® floor showing new equipment and technologies. Many
PE' R .' reprographers were first-time visitors to the trade show, too.
GROUP 4 But our success will be determined by the tried and true
methods of follow through and consistency of effort.
@ We are proud to welcome two new vendor directors to our
o board, Don Andreason of Kip America and Rick Jelesky of
Planwe" Océ. Their willingness to take on the job reflects their
commitment to the CRA and that of their companies. We look
o for new energies and ideas from them.
.t'. -..q.
-] p ( The CRA isaways looking for new ideas and talent (maybe

you!). Things may be done differently in the future, but they

DIETZGEN  motmimimsmsnmmmaye:

A Division of Nashua Corporation

Canon

Richard Scott
Vendor Director

2007 EXHIBITORSPLEASE NOTE
DECEMBER 15, 2006

Depositsare due to hold selected booth
locations

THE CRA BOARD ENCOURAGES OUR MEMBERS TO SUPPORT THE FOLLOWING VENDORS IN
THEIR DAY TO DAY BUSINESSACTIVITIES. THERE ISALSO A LINK TO EACH EXHIBITOR’ SWEB
SITE FOR MORE DETAILSON PRODUCTS OFFERED, CONTACT/PRODUCT INFORMATION ISLISTED
ON THE WEB SITE WWW.CRA1.0RG UNDER 2006 EXHIBITS.



http://www.cra1.org/

20006 EXNIDITOrS . oo somsrs

3D Systems

A+ Integrated Mfg. Solutions

Air Fast Denver

Canon USA

Cylix, Inc.*

DAT SolutionsLP

Dietzgen, A Division of Nashua
DIGITAL ES, Inc.

Drytac Corporation*

GEIl Wide Format

IDEAL .com*

I mage Products of CA*

KIP America, Inc.*

Kyocera Mita*

Mark Bric Display Corp

Michlin Products Corp.*

National Azon*

OCE North America Ilmaging Supplies*
OCE North America Wide Format
Printing*

Additional Golf Sponsors
IRGA*

Paradigm Imaging Group
Pinnacle Infotech, Inc.

PLP Digital Systems*
Promark Technology, Inc. *
RATIO

ReproM AX*

Ricoh Corporation

Seiko-1 Infotech

Sepialine Inc.

Tech Parts

Technesis, Inc.

Technical Image Products, Inc.
The PEIR Group*
Thoroughbred Software Int’l Inc.
Triple R Technologies, LP
TST/Impreso, Inc.

Universal Media Solutions*
US Reprographics Networ k*
Xerox Wide Format Corp.

Contex/Vidar*

Dan Akers, President of the Akers Performance Group was the luncheon
speaker at the 2006 Convention. The following article is a follow up from his
presentation.

Vision and Goal Setting
Toolsfor Intentional Excellence

First, | want to ask you to do something that, surprisingly, directly relates to Vision and Goal Setting.
Without looking, | want you to draw the face of your watch. Take afew seconds. Think about how long
you have had this watch, and how many times aday you look at it.

If you are like most people, you have had some problems with this. Generally, when you look at your
watch, the goal isto tell the time. So, your mind creates what is known as a"scotoma" - it automatically
filters out al the unnecessary information, like the color or shape of the watch, or whether it has numbers.
You simply don't "see" these things until they are needed.



The same principle appliesif you go to the grocery, and try to find a parking space near the door. Y ou
won't necessarily see parking places, you will see clues. Exhaust fumes. A car signal. Well in advance of
your arrival, you will find signs directing you to the intended parking space.

Y ou and your employees respond in the same way at work. It isonly by focusing on the goal that the right
signs become apparent. In fact, you can literally be immersed in opportunity - and in the absence of the
right goal, you will not see it.

Therefore, the right vision and goals become critical to the level of success you will achieve. It istrue - if
you can't seeit, you can't beit. Surprising as it may seem, eighty percent of the game is won before you
ever take thefield! So, like any champion, you must be sure you play the game in your mind to the best of
your ability.

In avision setting scenario, the temptation will arise to ask one persistent question. How? How will we do
it? How will we be budget for it? You've heard it all before. Never ask "how" when you are setting the
vision. Hereiswhy.

We are motivated to create change - to achieve aVision - only when that Vision is stronger in our mind
than our Current Reality. For the sake of sanity, our mind works to keep our Vision and our Current
Reality consistent. When they are not consistent, we are motivated to increase our energy to the level
necessary to place things back in order. The degree of energy we create directly corresponds to the degree
of tension present. So, if we can reduce the tension by asking "how," thereby shrinking the Vision, we will
take a side door and never redlly pursueit.

Picturealarge"V" on aflip chart, representing your Vision. At the bottom, put "CR" for Current Reality.
Asyou focus on the Vision, you will experience the tension between the two - thistension is good. The
greater the tension, the greater the energy created to achieve the Vision. Whether or not you achieve every
aspect of the Vision, by stretching yourself to meet it you will achieve dramatically better results than you
thought possible. Thisiswhy we have experienced many situations in which clients "break the ceiling” in
terms of goalsthey achieve after they learn the impact of belief and expectation in Vision and goal setting.

Again, you experience this even when you go to the grocery, or decide to purchase a car or awashing
machine. Once you have that goal in your mind, opportunities will abound. Exhaust. Blinkers. Sales on
automobiles and home appliances. All signs identifying the opportunities to achieve your mission.

Remember - in the absence of the ideal scenario, and in the presence of overwhelming odds, you can set
the stage for greater results by playing the game courageously in your mind.

Dan Akers, President

Akers Performance Group

512-563-6665

| mportant dates for 2007

May 9,10,11, IRgA 81% Annual Convention & Trade Show Dallas, TX

September 13,14,15 CRA 52™ Annual Convention & Trade Show...Minneapolis, MN




2007 CRA BOARD
OFFICERS AND DIRECTORS

PRESIDENT

Tracy Albinson

ImageTech Services Corp.
9321 Penn Avenue South
Bloomington, MN 55431-2320

952-884-3581
Fax 952-884-4356

tracya<at>imagetechservices <dot>com

SECRETARY

Kent Long

Thomas Reprographics
600 N. Central Expressway
Richardson, TX 75080

972-231-7227
Fax 972-231-0623
kent<at>thomasrepro<dot>com

Vince Pingel

Western Blue Print
1808 Main Street
Kansas City, MO 64108

816-300-6603
Fax 816-300-6645
vince.pingel <at>westblue<dot>com

Sean Roberts

Graphic Resources & Reproduction
4251 W. Albany

Broken Arrow, OK 74012

918-461-0303
Fax 918-461-2214
sean<at>grandr<dot>com

JR. VENDOR DIRECTOR

Don Andreason

KIP America

5215 N. O’ Connor Blvd.,Suite 1840
Irving, TX 75062

972-910-0930
Fax 972-910-0931
dandreason<at>kipamerica<dot>com

VICE PRESIDENT
Steven Strooh

Beeline and Blue
2507 Ingersoll Ave
Des Moaines, |A 50312

515-244-1611
Fax 515-244-1020
steven<at>beelineandblue<dot>com

PAST PRESIDENT
Steve ZawoysKi

Interline Marketing

1601 S. Indian Hill Drive
Roselle, IL 60172

630-351-2202
Fax 630-351-9824
Zevets<at>sbcglobal <dot>net

DIRECTORS

Fred Riddell

GeorgiaBlue

2001 Westside Parkway, Suite 100
Alpharetta, GA 30004

770-664-5222
Fax
friddell<at>gablue<dot>com

SR. VENDOR DIRECTOR
Richard Scott

Michlin Products Corp.
2229 John B

Warren, M1 48091

800-521-3240

Fax 313-846-0741
Rscott<at>michlin<dot>com

CRA web site www.cral.org

TREASURER

Kevin O’'Hea

Academy Repro on 66
300 Central Ave. SE
Albuquerque, NM 87102

505-821-6666
Fax 505-857-0634
kohea<at>acadrepro<dot>com

EXECUTIVE ADMINISTRATOR
Shirley Zawoyski

CRA

1601 S. Indian Hill Drive

Roselle, IL 60172

630-351-2202
Fax 630-351-9824
shirley<at>cral<dot>org

Gary Hosking

Rapid Reproductions
129 W. 11th St

Terre Haute, IN 47808

812-238-1681
Fax 812-235-0690
gmhosking<at>aol<dot>com

JR. VENDOR DIRECTOR

Rick Jelesky

OCE Wide Format Printing Systems
5450 N. Cumberland Ave.

Chicago, IL 60656

773-714-4672

Fax 773-693-8494
richardjeleskyoce<at>oce<dot>com

The End!!
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